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ABOUT OUR OFFICE

The Office of Economic Development is committed to fostering business and economic
growth in the City of Stamford. Our mission includes promoting business retention,
attracting new businesses, and supporting the establishment and expansion of
companies, small businesses, and entrepreneurs. We ensure that every business has the
opportunity to thrive in Stamford.

Our office serves as a valuable resource for both large and small businesses looking

to establish or expand their operations in Stamford. We offer a variety of services,
including, information about business incentives, small business support, opportunities
for technical assistance and capital, and workforce development support to encourage
growth and investment in Stamford. We also serve as a point of contact on permitting

support and the Mayor’s Office for any business-related issues.
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Q3/Q4 OVERVIEW

Stamford continues to be a dynamic and growing city, with steady progress across key economic sectors. Small
businesses remain a key driver of Stamford’s economy, with several new openings and ribbon cuttings in the
second half of 2025. The City also expanded support for local entrepreneurs through initiatives such as the
Small Business Access to Capital and Resource Event as well as its partnership with LaunchPad through the
Stamford Brand Accelerator Program.

Stamford continues to attract major employers, highlighted by Steward Partners’ relocation of its headquarters
from New York City, reinforcing the City’s position as a hub for financial services.

The commercial real estate market showed continued improvement, with declining availability rates in both
the CBD and non-CBD submarkets, sustained positive absorption, and overall vacancy falling to 29.3% by
year-end. These trends, along with steady rent growth and ongoing redevelopment efforts, position Stamford’s
market for continued stability heading into 2026.

UConn Stamford welcomed its largest-ever incoming class in August 2025 and expanded student housing at
1201 Washington Boulevard, reflecting strong demand and showcasing its evolution into a premier destination
where students want to live, learn, and launch their careers.

Stamford is also advancing sustainability efforts through its selection for the Municipal Investment Fund grant,
supporting the development of a pipeline of clean energy projects. In partnership with the Connecticut Green
Bank and national organizations, the City is leveraging this opportunity to drive long-term environmental and

economic resilience.
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SMALL BUSINESS UPDATES

Small businesses in Stamford continue to grow and thrive. We welcomed Sweet Grace Cakes Shops, Face
Foundrie Facial Bar, Vitality Bowls, Natural Kitchen, and Core Vet Animal Hospital.

In October, the Office of Economic Development hosted a Small Business Access to Capital and Resource Event
to provide entrepreneurs and small business owners in Stamford and throughout CT with direct connections

to the organizations that provide capital, grants, and resources to help start, grow, or expand a business.
Participants included 100 BLACK MEN OF STAMFORD INC., Bankwell, The Black Business Alliance (BBA),
Building One Community, Connecticut Department of Economic and Community Development, Connecticut
Small Business Development Center, Eversource Energy, First County Bank, Grow America (formerly NDC),
Ives Bank, Launchpad, Realist Lab, and the Women's Business Development Council.

We also announced the City of Stamford’s partnership with LaunchPad, a program of the Village Community
Foundation, to support local small businesses through the Stamford Brand Accelerator Program. The initiative
provides Stamford-based businesses with professional digital marketing services, including on-site video and
photography, edited highlight reels, and promotional materials. In addition, participants benefit from branding
and social media training provided by local expert Isis-Rae Goulbourne to strengthen their online presence and
elevate their brand.

Throughout 2025, the Small Business Counselor expanded direct outreach, visiting small businesses in
information sessions and lead-ins with Jewish Family Services of Greenwich.

BUSINESS SPOTLIGHT: STEWARD PARTNERS

In September 2025, Steward Partners, an employee-owned wealth management firm, moved its corporate
headquarters from New York City to Stamford. The firm recently leased 8,147 square feet on the 10th floor at
400 Atlantic Street with 15 employees.

Steward Partners, founded in 2013, manages approximately $43 billion in client assets as of July 2025. The
firm has been recognized by major industry publications such as Barron’s and Forbes, reflecting its national
presence with the wealth management sector. The new headquarters will house financial advisors, executive
leadership, and central operations, creating new jobs in Stamford while providing Steward Partners with
access to top-tier talent.

The move reinforces Stamford’s growing reputation as
a place where financial firms see long-term value and
opportunity. It offers proximity to New York City while
providing a more efficient, strategic, and scalable envi-

s T E w A R D ronment for the firm’s expanding operations.

— PARTNERS —




UCONN STAMFORD

In Fall 2025, UConn Stamford marked a historic milestone by welcoming its largest-ever incoming class.
To accommodate this growth, the university debuted a new residential building at 1201 Washington Bou-
levard, expanding its residential capacity to over 750 students. Roughly 100 students moved into this newly
converted, former apartment complex in late August 2025. The units range from studios to three-bedroom
apartments, all featuring in-unit kitchens. Beyond the apartments, students have access to premium ame-
nities including study lounges, a fitness center, game rooms, and a rooftop terrace. Demand for on-campus
living significantly exceeded available supply, with approximately 80 students placed on a housing waitlist
at the start of the academic year. Due to this, roughly 150 additional beds are scheduled for the 2026-2027
academic year. This expansion showcases UConn Stamford’s evolution into a premier destination where
students want to live, learn, and launch their careers.

In tandem with this growth, UConn Stamford has expanded its academic portfolio to align with regional
workforce needs. Over the past several years, the campus has introduced and enhanced academic programs
with a focus on high-demand fields in Stamford such as Digital Media, Business, Finance, and Technology.
Students can choose from 14 different four-year degrees that can be completed from the Stamford Campus
without transferring to the Storrs Campus. UConn Stamford also offers approximately 10 master's programs
with a strong emphasis on business, public policy, and social work available both online and in-person. Key
options include specialized STEM degrees like Business Analytics and FinTech, alongside flexible MBA and
accelerated education tracks.

UConn Stamford also has strong partnerships with dozens of leading employers including Synchrony
Financial, Charter Communications, Gartner, WWE, and NBCUniversal. These collaborations provide
students with hands-on experience through internships, mentorship, and applied learning opportunities
in fields such as data science, cybersecurity, and financial technology, while helping employers cultivate a
locally based, highly skilled talent pipeline.

Complementing these efforts, UConn Stamford recently launched a Local Eatery Meal Plan, connecting
residential and commuter students with local businesses. The meal plan allows students to purchase meal
blocks to use for off-campus, independent restaurants. Currently nine establishments participate: 9 West
Café, Fairfield Pizza, Fresh & Co, Kalo's Café, Oh My Gosh, Sliders Cafe, Taj Indian Cuisine, Winfield Street
Coffee. This initiative bridges the gap between campus housing and downtown dining, providing diverse
options while strengthening local economy and further integrating student life with Stamford’s downtown
community.




COMMERCIAL REAL ESTATE

Q3/Q4 Leasing CBD Non-CBD CBD Direct
Activity Availability Availability Asking Rent
(SF) Rate Rate ($/SF)

352,866 22.3% 40% $46.36

During the second half of the year, Stamford’s commercial real estate market demonstrated strong structural
improvement, highlighted by sustained positive absorption, declining vacancy, and continued success in reposi-
tioning underutilized office assets.

Q3 marked the sixth consecutive quarter of positive absorption, totaling 122,000 square feet, driven largely by
strategic office-to-residential conversions such as 1 Canterbury Green. Overall vacancy declined 130 basis points
during the quarter, while Stamford achieved the most significant year-over-year vacancy reduction in Fairfield
County. The Central Business District (CBD) led this progress, with vacancy dropping to 26.0% and availability
falling to 21.4%, its lowest level since 2010. Average asking rents increased to $40.55 per square foot, reflecting
sustained demand for well-located, high-quality spaces within Stamford.

Momentum continued in Q4, with overall vacancy declining to 29.3%. The CBD’s availability fell to 21.3%, rep-
resenting a decline from its post-pandemic peak and having positive absorption totaling 184,000 square feet for
the year.

The Non-CBD submarket delivered particularly strong in Q4, recording 288,000 square feet of positive absorp-
tion, contributing to a total of 488,000 square feet of positive absorption in 2025. Availability declined signifi-
cantly, and asking rents rose to $34.17 per square foot.

Key New Lease Availabilities

_ Additional office-to-residential conver-

sions, including 120 Long Ridge Road,

3 Landmark Sq Office 1997/2003 16,774 177 Broad Street, and 201 Broad Street,
further reduced supply and contrib-

1206 1 Main S Office R LR uted to strengthening overall market
fund tals.

208 Harbor Dr Office 1981/2020 52,879 Comeman

400 Atlantic St Office 1980/2022 30,771 Overall, continued absorption, declin-

ing vacancy, steady rent growth, and
ongoing redevelopment efforts posi-

Key New Sale Avallabllltles tion Stamford’s commercial real estate

market for continued stability heading
into 2026.

15 Virgil St Retail $3,000,000 9,462
1458 Bedford St Office $1,750,000 6,601
76 Research Dr Industria $4,200,000 19,598



RESIDENTIAL REAL ESTATE DATA

Total Sales 588 628 520 542
Mean Sale Price $1,003,402 $1,115,774 $444,452 $489,590
Median Sale Price $855,750 $960,500 $400,000 $445,000
Gross Sales $590,000,376 $700,706,072 | $231,115,040  $265,357,780
SP/SF $360 $402 $350 $385
Avg Days On Mkt 33 26 30 27

% Change Units Sold +6.8% +4.2%

% Change Mean SP +11.2% +10.2%

% Change Median SP +12.2% +11.3%

% Change SP/SF +11.7% +10.0%

Source: City of Stamford Assessor’s Office

CURRENT DEVELOPMENTS

Residential:

100 Clinton Avenue: A 4.3-acre site along Rippowam Riv-
er will feature two seven-story residential buildings on ei-
ther side of Clinton Avenue, between Division Street and
Richmond Hill Avenue with a total of 471 apartments.
Each building is designed with seven stories of residences
over two-story concrete podiums with parking and retail.

LR

Commercial:

300 Atlantic: The renovation of the 300,000-square-foot
building will add over 10,000 square feet of new amenity
spaces: a tenant lounge, boutique café, dedicated fitness
center, and a second-floor collaboration areas designed

for events capable of accommodating up to 100 people. e : s ’mm r




EMPLOYMENT ACTIVITY

During 2025, Stamford's unemployement rate varied from a low of 2.87% in June to a high of 3.97% in
February. There was no long term trend visible through the year as there were no more than two consecutive
months of increases or decreases. Increases in the unemployment rate of the city were primarily driven by
an increase in the labor force, which saw an expansion of 0.38% over the first nine months of 2025 while the
number of employed individuals saw a lesser decrease of 0.14%.

Changes in unemployment rate from 2024 to 2025 were consistent across Connecticut's largest towns, with
increases of between 20% and 25%. As a result, those towns with higher base unemployment rates saw pro-
portionally higher increases in unemployment rate.

Unemployment Rate By Town
CT Towns With Over 80k Population // CY 2025

Date
2025
Town Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
Bridgeport 5.47% 6.03% 5.45% 4.59% 5.14% 4.51% 5.53% 5.25% 5.06% 5.32%
Hartford 6.09% 6.77% 6.14% 5.41% 5.95% 5.39% 6.84% 6.72% 5.89% 6.28%
New Haven 4.24% 4.72% 4.42% 3.92% 4.65% 4.12% 5.19% 4.78% 4.36% 4.70%
Norwalk 3.95% 4.47% 4.13% 3.22% 3.53% 2.99% 3.58% 3.26% 3.39% 3.84%
Stamford 3.44% 3.97% 3.67% 3.04% 3.37% 2.87% 3.53% 3.27% 3.41% 3.54%
Waterbury 6.03% 6.81% 6.24% 5.69% 6.04% 5.27% 6.31% 6.07% 5.94% 6.25%

Key Economic Indicators
Stamford, CT // January 2023 - October 2025

Month of Date
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Jan23 2621
Feb23 2,741
Mar 23 [N 2,350
Apr23 [ 1,702
May23 2,228
Jun23 2136
Jul2z 2,389
Aug23 [ 2,358
Sep23 112,138
Oct23 112,193
Nov23 12118
Dec23 2,038
Janz24 12626
Febza 12,737
Mar24 112,389
Apr2a 11,876
May24 02,279
Junz4 2,142
Jul24 00T 2,658
Aug24 2531
Sep24 12,086
Octz4 2161
Nov 24 I 2,174
Dec24 1,955
Jan2s5 2,813
Febzs I 3,210
Mar25 3,009
Apr2s 2,506
May 25 | 2,773
Jun2s 2,367
Julzs 2,969
Aug25 12,695
Sep 25 I 2,765

*** Source : Connecicut LAUS. October and December unavailable at the time of publishing.



BUSINESS ACTIVITY

New business activity continues to flourish in Stamford and Connecticut as a whole with all six of the high
population cities in the state recording substantial increases in both the number of new registrations and active
registrations from 2020 forward. Stamford has recorded growth in the number of registrations over 4 of the last
5 years, and 7 of the last 10 years. Increases in business formation that occurred in 2020 have shown themselves
to be sustainable in the following years with no sign of dissipating.

Of those registrations submitted since 2020, 66.96% remained active through the end of 2025 while 29.26%
were dissolved or forfeited, 1.74% were revoked or withdrawn, and 2.04% fell into another status.

The vast majority of newly formed businesses have been LLCs, accounting for more than 90% of new reg-
istrations in 2025. Other formations accounting for more than 1% of registrations are stock, non-stock, and
limited partnerships.

Current Status

New Business Registrations By Registration Date and Current Status B Active
Stamford CT, 2000 -2025 Dissolved or Forfeited

- Other

Year of Date Registration
[ Revoked or Withdra..

2500

2000
1500 I I I
1000 .... .... II I

Registration Count

500

o e i o e O e O e O e BB B e mw

o — o (22 < wn w ~ [ee) (2] o — o~ m < wmn w ~ [eo] a o — N m < wn
o o o o o o o I — — I I — — I — o o o o o
o o o o o o o o o o o o o o o o o o o o o
o~ ~N ~N N o~ ~N N o~ N ~N ~N o~ o~ ~N ~N N o~ ~N N N ~N

200
200
202

=}
S
«

201

New Business Registrations By Registration Date and Town o ,
[l Bridgeport

CT Towns WIth Over 80k Residents, 2000 - 2025 B Hartford

. New Haven

. Norwalk
[ Stamford
. Waterbury

2500
2000
1500

1000

Registration Count

2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024 2026

Year of Date Registration




ECONOMIC DEVELOPMENT HEADLINES

Amtrak to debut high-speed 'NextGen Acela' train this
month with stops in Stamford, New Haven

New hockey rink offering training,
rehab opensin CT

Stamford board OKs $5M in city funds for Cummings
Park, West Beach upgrades, matching federal grant

Financial services firm Steward
Partners moves NYC headquarters
to Stamford

NBCUniversal spinoff Versant opens offices in
Stamford, plans 60 jobs

NBC Sports' Connecticut HQ now home to NBA and

Carmelo Anthony, Tracy McGrady and Vince Carter are
ready for the show

Stamford Youth Girl Flag Football Players Shine on
NBC's Football Night in America

'Perfect for us': Why Major League Soccer moved its
media production to Stamford

Stamford Town Center gets 24 Tesla Superchargers
that are open to public

11



ECONOMIC DEVELOPMENT INITIATIVES

In October 2025, the Office of Economic Development advanced its business attraction strategy with the
launch of the “Choose Stamford: A Real Unicorn” marketing campaign. The initiative positions Stamford as
a compelling alternative to larger metropolitan areas, highlighting its strong corporate base, access to skilled
talent, and affordability alongside high quality of life.

Using unicorn imagery, the campaign frames Stamford as a rare and dynamic growth opportunity—distinc-
tive, desirable, and difficult to replicate. Developed in partnership with Rebellion Group, the campaign rep-
resents a strategic investment in Stamford’s long-term economic growth. Charter Communications supported
the initiative through the donation of advertising space at the Stamford Transportation Center. In December
2025, physical advertisements were installed on the Stamford track platforms, complementing digital out-
reach and strengthening regional exposure.

Additional advertisements were placed on LinkedIn, taxis, subways, and bus shelters throughout New York
City. These efforts are designed to increase awareness among target business audiences and position Stamford
as a viable location for corporate relocation and expansion.

In parallel, the City launched a tourism campaign focused on downtown Stamford. This initiative is intend-
ed to increase local and regional visitation, support small businesses, and drive economic activity within the
city’s core commercial districts.

Together, these initiatives reflect a coordinated approach to economic development, leveraging strategic mar-

keting and public-private partnerships to enhance Stamford’s competitive position, attract new investment,
and support local economic growth.

v'ni‘corn ...

& skilled emplovee,

A thriving startup

A ity with unigue advantages for
businesses and appealing amenities
far employees—Stamfard, CT

'i']j'-- CHOOSE STAMFORD
deuam. & REAL UNICORM




CONTACT US

We Can Help You:

e Access to business resources

e Understand our City permitting processes

e Find a location for your business

LEAH KAGAN

Director, Economic Development

LKagan@stamfordct.gov
(203) 912-4349

CELIA ALEXANDER

Program Manager, Economic Development
CAlexander@stamfordct.gov
(203) 399-2212

MEG ZIMMERMAN
Special Assistant to the Mayor, Economic Development

MZimmerman@stamfordct.gov
(203) 962-7907

@ LinkedIn

@ www.choosestamford.com
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